
Communication 
 

Joint Secretariat 

11.09.2019 



2 

 Rising expectations from the EC: 
=> Make European project results visible to EU citizens  

 Sustainability issues => green and long-lasting goodies 

 Development of new technologies & social networks, e.g. : 
• use of smart phones => appropriate design of newsletters 

• limited attention of the general public => 2mn max for videos 

 New trends in communication, e.g. story telling, use of mute 
mode for videos 

 General data protection Regulation 
• Be careful in case personal data is collected! 

• Consent of individuals mostly needed – e.g. to use pictures 

 
 

 

New period, new context 
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Powerful communication activities are… 

 

 

 set carefully and revised if needed 

 tailored to the targeted public 

• Who? When? Where? How? Why? What? 

 pay attention to multipliers, e.g. journalists 

 make the most of partners’ communication channels 
e.g. ATHU programme website! 

 are documented for reporting 

 are evaluated  
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What about Logos ? 

 on the first page on publications, at the top for digital tools 

 otherwise at the most relevant and visible place  

 relevant size, clear space area, unchanged proportions  

 Additionally: 

• If own logo => must be combined with the programme logo 

• If Interreg-project logo => EU flag at least as big (length or 
width) as the biggest of other logos used on the same page  

    If needed, you can insert an extra EU flag! 
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…and ? 

 Logo versions: ALWAYS with white or pale backgrounds  

 Colourful version to be favoured 

 Grey version: alternative to the colourful version 

 Black / white versions: for screen printing and plastic sheet 
labelling, as last alternative to the colourful and grey versions 
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Example  

What’s right? 
What’s wrong? 

 
• Colorful version of the logo to be used (in 

exceptional cases acceptable as for the 
design) 

• Size of the EU flag - probably too small 
compared to the other logo  

 
• Visibility of the logos, positioning 
• Minimal size, clear space, proportions of 

the Interreg-project logo  
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Example  

What’s right? 
What’s wrong? 

 
• Wrong version of the Interreg-project 

logo 

 
• Good visibility of the logos, relevant 

positioning 
• Minimal size, clear space, proportions 

etc. 
• Version and size of the EU flag 

compared to other logos 
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Example  What’s right? What’s wrong? 

 
• Clear space around the EU flag and the Interreg-project logo 
• Dense content without clear structure, limited visibility of all logos 

 
• Minimal size, proportions of the Interreg-project logo 
• Version and size of the EU flag compared to other logos 
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Example  What’s right? 
What’s wrong? 

 
• Proper use of the Interreg-project logo – this flyer is to be folded in the middle 
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Example  

What’s right? 
What’s wrong? 

 
• Minimal size –except on ex.3-, positioning, clear space, proportions of the 

Interreg-project logo 
• Version and size of the EU flag compared to the other logo at the top 

 
• On ex. 3: visibility and minimal size 

of the Interreg-project, depending 
on the size of the document 

1 

2 

3 
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What’s right? 
What’s wrong? 

Example  
 

• Interreg Project-logo (incl. clear space, minimum size, proportions) 
• Size of the EU flag 

 
• Version of the EU flag (the version to be used is available on the program website) 
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Example  

What’s right? 
What’s wrong? 

 
• Interreg Project-logo (incl. clear space, minimum size, 

proportions) 

 
• Size of the EU flag compared to the other logo 
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Examples  

What’s right? 
What’s wrong? 

 
• Interreg Project-logo (incl. minimum size, clear space, proportions) 
• Version of the logo (e.g. black/white version for  serigraphy and plastic 

material) 
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Example  

What’s right? 
What’s wrong? 

 
• Interreg Project-logo (incl. 

minimum size, clear space, 
proportions) 

• Size of the EU flag 
• Overall visibility of the Logos 



15 

Press relations – press articles 

 Should meet as much as possible programme 
requirements, i.e. include basic information   

 MUST meet programme requirements if the content is 
defined by the beneficiaries 

 Requirements apply to audio material 
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Example  

What’s right? 
What’s wrong? 

 
• ATHU Interreg program mentioned in the 

article 
• Interreg-project logo (incl. clear space, 

proportions, minimal size) 

 
• Improper version of the EU flag 
• Irrelevant and misleading LE 14-20 logo 
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Story telling 

 Technique suitable for many communication activities –
social media, public events, website.. 

 Tell the story vs. the story of the story 

 Focus on project results 

 Structured with a plot, a character, a narrative point of view 

 Must be EMOTIONAL, e.g. use humour 

 Must be concise, avoid chronology, be personal, genuine 

 Keep it short : max. 2mn for videos 
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Communicating with pics 

Examples  
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Examples  

Communicating with pics 
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Story telling in videos 

 What the point? 

 Mind the framing, the overall quality of the video, the 
tempo, the variety of images / of the input 

 Go for English when possible and/or consider EN 
subtitles - mute mode widespread 

 Mind speakers’ overall expressiveness, elocution! 

 Consider to embed text or images in the video 

 KEEP IT SHORT: max 2mn for the general public 
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INVALIS: https://www.youtube.com/watch?v=jWaQ_BkZwWE&feature=youtu.be  
VIA SNOWMAN FINAL: https://www.youtube.com/watch?v=JIvXd0n1Ov4&feature=youtu.be 
The electric tour of Oslo: https://www.youtube.com/watch?v=iWjF-9NDpsw 
Wrestling without borders: 
https://www.facebook.com/173783146663346/videos/470282213801745/ 
NewPilgrimAge: https://www.youtube.com/watch?v=y__s5PAPnGs  
DiveSMART https://www.youtube.com/watch?v=d6fHi5i3ZDI 
EU Insurance card: https://youtu.be/2lSfdwLfCHc 
https://www.youtube.com/watch?v=M-n22QTavCs 
https://www.youtube.com/watch?v=zrS3Zzqz5Wo 

Examples  

https://www.youtube.com/watch?v=jWaQ_BkZwWE&feature=youtu.be
https://www.youtube.com/watch?v=jWaQ_BkZwWE&feature=youtu.be
https://www.youtube.com/watch?v=JIvXd0n1Ov4&feature=youtu.be
https://www.youtube.com/watch?v=JIvXd0n1Ov4&feature=youtu.be
https://www.youtube.com/watch?v=JIvXd0n1Ov4&feature=youtu.be
https://www.youtube.com/watch?v=iWjF-9NDpsw
https://www.youtube.com/watch?v=iWjF-9NDpsw
https://www.youtube.com/watch?v=iWjF-9NDpsw
https://www.youtube.com/watch?v=iWjF-9NDpsw
https://www.facebook.com/173783146663346/videos/470282213801745/
https://www.facebook.com/173783146663346/videos/470282213801745/
https://www.facebook.com/173783146663346/videos/470282213801745/
https://www.facebook.com/173783146663346/videos/470282213801745/
https://www.youtube.com/watch?v=y__s5PAPnGs
https://www.youtube.com/watch?v=d6fHi5i3ZDI
https://www.youtube.com/watch?v=d6fHi5i3ZDI
https://youtu.be/2lSfdwLfCHc
https://www.youtube.com/watch?v=M-n22QTavCs
https://www.youtube.com/watch?v=M-n22QTavCs
https://www.youtube.com/watch?v=M-n22QTavCs
https://www.youtube.com/watch?v=zrS3Zzqz5Wo
https://www.youtube.com/watch?v=zrS3Zzqz5Wo
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Conclusion 

 

 

 

 Mind the rules, otherwise NO ERDF Funding! 

 If you are not sure, CONTACT THE JS !!  

 Make it well : Image of the project 

• Image of the programme 

• Image of the Region 

• Image of the EU 
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Thanks for your attention! 
 
 


